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ENTRY PREPARATION REQUIREMENTS

In West Michigan, national-caliber, award-winning programs are bringing deserved accolades to public relations professionals,
. - . h . .

agencies and corporate communications teams. Now more than ever, during our 25" anniversary PRoof Awards celebration,

local PR practitioners are achieving the highest levels of success and celebrating their accomplishments on local and national

levels.

We are now offering members the opportunity to prepare their WMPRSA PRoof Award entries in tandem with PRSA Silver Anvil
and Bronze Anvil award entries. PRoof Award entry requirements will now mirror the Silver and Bronze Anvil awards criteria,
and entry categories will be the same. We encourage you to submit replicated entries for these national PRSA awards
programs to increase awareness of your high-caliber work. Please note that as a result of this change, some of our guidelines

have changed.

Categories in both the “Campaign” and “Project” Awards have been revised for 2010. Please choose the category that best
describes your work. Entry rules for “Personal” awards (ie. PRofessional of the Year, Communicator of the Year, etc.) have been
refined. Please follow all entry instructions, note deadlines for submissions very carefully, and plan to join us at the 25" Annual
PRoof Awards Gala Celebration to honor your public relations successes and those of other talented professionals in our

community.

Please save Thursday, April 29, 2010 for the 25" Annual PRoof Awards Gala Celebration, an annual event highlighting the
outstanding work of West Michigan public relations professionals. The evening includes food, music, networking and of course

the awards presentation.

Entry Deadlines

Deadline: Entries in-hand at or before Noon on January 29, 2010

Late: Entries in-hand at or before Noon on February 19, 2010
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PERSONAL AWARDS ENTRY GUIDELINES

Personal awards honor five individuals—a seasoned PR professional, a great communicator (but non-PR professional), a media
personality, a newcomer to West Michigan, and a PR student. Judging will be based on leadership, innovation, creativity and

dedication amidst a challenging or difficult situation that was solved by the superb application of the public relations process.

Judging Criteria
These awards represent the definition of public relations — specifically the management function that establishes mutually

beneficial relationships between an organization and the public on whom its success or failure depends.

In a given year, the recipient must have demonstrated outstanding leadership/management skills, innovation and creativity in a
project or program that was challenging and/or difficult in nature. The recipient must also have clearly demonstrated the
superb employment of each of the four components of the public relations process: Research, Planning, Execution, and
Evaluation. All entries are reviewed and judged by WMPRSA’s Board of Directors. The Board also reserves the right to request

that professionals submit an entry.

Nomination Procedures

Candidates must be nominated by a WMPRSA member, with support letters from no more than two other individuals who had
knowledge and involvement of/with the extraordinary individual’s accomplishments/contributions (Individuals may not

endorse more than one candidate).

Provide no more than a three-page summary of the accomplishment in a given year using clear, complete and concise terms
that illustrate why the candidate warrants further evaluation by the grading individual/team. The three-page summary should

be typed on 8 %4” x 11” paper using no smaller than 10-point typeface and one-inch margins.

The nomination should be enclosed in a binder with a maximum, standard one-inch spine. The stiff-spine binder should be free
of lettering, labels, drawings or other artwork. In an effort to promote sustainability, we ask that you do not use plastic sheet

covers.

Please include in the nomination binder one CD of all binder contents so we have an electronic copy of your entry. Include with
the CD materials in a separate folder: a 100-word summary of your nomination, a web-ready headshot of the individual, and a
plain, text-only, PowerPoint slide featuring a 50-word summary of the nomination (Web-ready images are 72 dpi in size and

approximately 300-400 pixels in height or width).

2010 WMPRSA PRoof AWARDS 3
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PERSONAL AWARDS ENTRY CATEGORIES

Public Relations PRofessional of the Year

WMPRSA'’s Public Relations PRofessional of the Year Award honors the WMPRSA member who represented the best in public
relations in 2009. As you prepare your PRoof Award entry and identify its strengths, consider nominating the WMPRSA
member whose contributions to the program—or to the profession—stand out as outstanding example of the relationship

between an organization and the publics it represents.

Communicator of the Year

WMPRSA recognizes a community leader for outstanding contributions to West Michigan and who also exemplifies the practice
of good public relations. The WMPRSA Communicator of the Year Award is distinct from all other awards because it is given to
a person who is NOT a PRSA member or PR professional, but has shown him- or herself to be an accomplished communicator,
has communicated well during a crisis, or was an exemplary spokesperson for their organization. Please indicate the context of

the nominee’s most significant contribution in 2009 in the narrative.

Media Person of the Year

The Media Person of the Year Award is given to a deserving journalist (print, broadcast, Internet) for outstanding contributions
to the field of journalism in the West Michigan area. As you prepare your PRoof Awards, consider the media you worked with
throughout your campaign. WMPRSA will recognize that media person during the annual WMPRSA PRoof Awards Gala. Please

illustrate the nominee’s accomplishments and most significant contributions to the field of journalism during 2009.

Newcomer of the Year

Only new members in good standing of the West Michigan Chapter of PRSA (having joined during 2008 or 2009) are eligible for
this award. The winner must be an active public relations professional of three years or less who has demonstrated potential
for becoming an outstanding public relations professional. Please support with examples of the nominee’s experience and

efforts during 2009.

Public Relations Student of the Year

WMPRSA'’s Public Relations Student of the Year Award (also awarded during the April 29 PRoof Awards Celebration) honors the
individual PRSSA member who represented the best in public relations during 2009. Consider nominating the intern in your
office, the student you’re mentoring or that person whose contributions to advancing the PR profession on campus stand out

as exemplary.

2010 WMPRSA PRoof AWARDS 4
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CAMPAIGN ENTRY GUIDELINES

At least some part of your campaign must have occurred in 2009. Programs tend to have better chances of winning near their

completion, when evaluation against initial objectives can be measured.

STEP ONE: Entry Form
e  Complete one master entry form
e  Entrants must select a single category per entry

e  Complete two PRoof Award entry forms for each entry and attach them to the inside cover of each submission

STEP TWO: Preparing Each Entry
Binders: Submit each entry in an appropriately sized, hardcover, stiff-spine, three-ring binder no more than three inches thick in

spine width. Binders measuring more than three inches or inappropriately sized for the entry will be disqualified. Pages should

be no larger than 8 % x 11 inches with a minimum of 10-point typeface and one-inch margins. The binder should be free of
lettering, labels, drawings or other artwork. In an effort to promote sustainability, we ask that you do not use plastic sheet

covers.

Identification: Entrant name and entry category number MUST be printed on any material that could become separated form

the entry. The person listed as the entrant on an award submission must be a WMPRSA member to qualify for member pricing.

Binder Content CD: **New to 2010** — Please include one CD of all binder contents so we have an electronic copy of your
entry. Also include on the CD, the following materials in a separate folder: a 100-word summary of your campaign, web-ready
images related to your campaign, including your company logo, as well as a plain, text-only, PowerPoint slide featuring a 50-

word summary of the entry (Web-ready images are 72 dpi in size and approximately 300-400 pixels in height or width).

PRoof Award Entry Summary: Each entry must include a concise, written summary at the front of the binder (minimum 10-
point typeface with one-inch margins). The summary is the single-most important component of the entry. PRoof campaign
award summaries should be no more than two typed pages in length. Judges will evaluate your program on the merit of four
criteria — research, planning, execution and evaluation — that you share in your two-page summary. Your entry should begin

with a brief situation analysis and address the questions on the following page.

2010 WMPRSA PRoof AWARDS 5



8. Marketing Consumer Services

A. Travel and Tourism/Hospitality
B. Health Care Services

C. Technology

D. Financial Services

E. Other (categories not otherwise defined)

Includes programs designed to introduce new services or promote existing services to a consumer audience.

9. Marketing Business-to-Business
A. Professional and/or Financial Services
B. Products
C. Other (Categories not elsewhere defined)

Includes programs designed to introduce new products or promote existing products or services to a business audience.

10. Global Communications
Includes any type of program (i.e., institutional, marketing, events) sponsored by a U.S. company or a company with a U.S.
presence. The program must demonstrate effective global communications implemented in at least two countries, one of

which may be the U.S.

11. Crisis Communications
A. Business
B. Associations/Government/Nonprofit Organizations

Includes programs undertaken to manage an unplanned event and required an immediate response.

12. Issues Management
A. Business
B. Associations/Government/Nonprofit Organizations

For programs undertaken to manage issues that could extraordinarily affect ongoing business strategy.

13. Internal Communications
A. Business
B. Associations/Government/Nonprofit Organizations
Includes programs targeted specifically to special publics directly allied with an organization (i.e., employees, members,

affiliated dealers or franchisees).

2010 WMPRSA PRoof AWARDS 11



14. Investor Relations

A. Companies with sales up to $500 Million
B. Companies with sales of more than $500 Million

Includes programs, direction to shareowners, other investors and the investment community.

15. Multicultural Public Relations
A. Business
B. Associations/Government/Nonprofit Organizations

For any type of program (i.e., institutional, marketing, community relations) specifically targeted to a cultural group.

16. Integrated Communications

A. Consumer Products and Services

B. Business-to-Business

C. Associations/Government/Nonprofit Organizations
Includes any program that demonstrates leadership of public relations strategies and tactics in a creative and effective
integrated campaign along with other marketing or communications. The program must demonstrate the clear leadership of

public relations, along with its integration with other disciplines.

2010 WMPRSA PRoof AWARDS
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PROJECT AWARD GUIDELINES

The project you enter must have occurred during January 1 — December 31, 2009. Projects tend to have a better chance of

winning near their completion, when evaluation against initial objectives can be measured.

STEP ONE: PRoof Award Project Entry Form
e  Complete one master entry form
. Entrants must select a single category per entry

e  Complete two PRoof Award entry forms for each entry and attach to the inside cover of each submission

STEP TWO: Preparing Each PRoof Award Project Entry
e  Enclose a copy of the tactic (as requested in the individual category)
e All tactics must be submitted in English. Tactics produced in a language other than English must be translated. A

copy of the original, as well as the translated version, must be submitted.

Binders should have a maximum standard one-inch spine. Pages should be no larger than 8 %" x 11” with a minimum of 10-
point typeface and one-inch margins. The stiff-spine binder should be free of lettering, labels, drawings or other artwork. In

an effort to promote sustainability, we ask that you do not use plastic sheet covers.

Identification: Entrant name and entry category number MUST be printed on any material that could become separated form

the entry. The person listed as the entrant on an award submission must be a WMPRSA member to qualify for member pricing.

Binder Content CD: **New to 2010** — Please include one CD of all binder contents so we have an electronic copy of your
entry. Also include on the CD, the following materials in a separate folder: a 100-word summary of your campaign, web-ready
images related to your campaign, including your company logo, as well as a plain, text-only, PowerPoint slide featuring a 50-

word summary of the entry (Web-ready images are 72 dpi in size and approximately 300-400 pixels in height or width).

Entry Summary: Each entry must include a concise, one-page written summary at the front of the binder, (minimum 10-point
typeface with one-inch margins). The summary is the single-most important component of the entry. Judges evaluate the
tactic on four key areas: planning/content, creativity/quality, technical excellence and results (media relations categories are
not judged on technical excellence). Within these areas, the summary should include measurable objectives, target audiences,
budget and any other specific information requested in the individual category. Results—qualitative, quantitative or both—
should provide evidence of how the stated measurable objectives were met and how the entry impacted the success of a

broader or ongoing program.

2010 WMPRSA PRoof AWARDS 13



Visual Media/Online Materials

Visual Media: If appropriate, include a CD, DVD, flash media thumb drive or ¥:-inch VHS cassette with each entry. Any CD, DVD,

flash drive or VHS must be fully secured within the binder. If any materials do not fit in the binder, submit photographs instead.

Online Materials: Web site entries must have been publicly posted on the Internet. Current Web sites may be submitted by
providing a Web address, CD or flash media thumb drive. Past Web sites, multimedia presentations or online video

presentations should be submitted on CD or thumb drive.

e  Please note that CDs, DVDs and VHS are permitted for PRoof Award entries, but are not allowed in a PRSA Bronze

Anvil entry.

Payment

Entrants may pay entry fees by personal or business check, Visa or Mastercard. If paying by credit card, please be sure to
authorize the proper total for all of your entries. Consider the date submitted as well as the PRSA membership status of the
entrant before calculating and authorizing the amount on the entry form. If you cannot be reached to verify or change an

incorrect payment amount, the entry will be disqualified or charged late fees.

Eligibility
e  You may enter as many categories as you wish and work submitted for other award programs is eligible

e Work must have originated in the WMPRSA district

Deadlines and Fees

2010 PRoof Award Project Entries and Fees

Entries in-hand at or before Noon on January 29, 2010: $70 PRSA Member / $90 Non-Member
Entries in-hand at or before Noon on February 19, 2010:  $90 PRSA Member / $110 Non-Member

Entries arriving after Noon on February 19, 2010 will not be considered.

All entries must be received at the following address by the aforementioned deadlines.

Lambert, Edwards & Associates
171 Monroe Ave. NW

Suite 400

Grand Rapids, M|l 49503
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Judging Criteria

Entries will be awarded up to 10 points in each category (research, planning, execution and results), with a maximum possible

score of 40 points.

A panel of judges drawn from members of the Public Relations Society of America outside of the West Michigan Chapter will
examine entries and determine a Gold and Silver winner in each category. Judges will select no winner in categories in which

they deem entries do not represent excellence in public relations programming.
All excellent work will be recognized. As necessary, an advisory committee composed of local, senior-level practitioners from

various industry sectors (agency, corporate, nonprofit and education) will ensure the quality and accuracy of the judging. The

advisory committee will be responsible for reviewing and validating and/or opposing the outcomes of the judging.

2010 WMPRSA PRoof AWARDS 15
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PROJECT AWARD CATEGORIES

The PRSA Bronze Anvil Awards recognize outstanding public relations tactics, the individual items or components of programs or
campaigns. In keeping with the national awards programs, WMPRSA has aligned our PRoof Award project categories with the

Bronze Anvil Awards. The Bronze Anvil Call for Entries includes additional categories and slightly modified entry requirements.

TRADITIONAL MEDIA
1. MediaRelations

A. Consumer Products/Services

B. Business-to-Business

C. Associations/Government/Nonprofit Organizations
Tactics, programs and events driven entirely by media relations in the specified categories. Submit press releases, media
advisories, pitch letters, requests for coverage, etc., along with the one-page summary that includes measurable objectives and
results, such as evidence of the resulting media coverage. TV coverage should be submitted on a DVD and radio coverage on a

CD.

2. Feature Story
Include feature articles that have been written by a practitioner and submitted and published through his/her efforts. Submit
text of the feature article as well as documentation of publication and placement. The one-page summary should include

target audience, measurable objectives and any documented results.

3. Editorials/Op-Ed Columns*
Opinion articles written as editorial, guest column or letter-to-the-editor. Submit text of article and documentation of

publication. The one-page summary should outline measurable objectives, audience, results and budget.

NEW MEDIA

4. Podcast/Vodcast

Programs/shows produced solely as podcasts or vodcasts, downloadable for play on computers or MP3 players. The one-page
summary should include rationale for podcasting/vodcasting strategy, statistics or other means of quantifiable measurement to

support stated objectives, as well as a copy of the actual podcast/vodcast being entered on an audio CD or DVD.

2010 WMPRSA PRoof AWARDS 16



5. Web Site

A. External
B. Internal/Intranet
C. Online Media Room
Use of a Web site as part of a public relations program. Include screen captures or copies of key pages to support our one-page

summary. Additionally, include the Website URL for external sites. Online Media Newsrooms should be for media only.

6. Webcast
Media files distributed over the Internet using streaming media technology. May be live or recorded. Submit the one-page

summary and a DVD of the webcast, as well as the Web site URL.

7. Social Media
Use of social media including YouTube, Facebook, MySpace, Twitter, etc. as part of a public relations program. Include screen

captures or copies of key pages to support your one-page summary. Additionally, include the Web site URL for external sites.

8. Blogs

Web-based journals, or blogs, that communicated either a corporate, public service or industry position. The one-page
summary should include rationale for blogging strategy, target audiences and statistics, or other means of quantifiable
measurement to support stated objectives. Screen captures of the blog being entered, as well as the Web site URL must be

submitted as part of the story.

9. Blogger Campaign
A proactive outreach to the blogger community on behalf of a product, service or organization. The one-page summary should
include rationale for blogger outreach strategy, statistics or other means of quantifiable measurement to support stated

objectives, as well as a copy of (a) the outgoing messages and (b) the resulting blog entries either printed or on a CD.

TACTICS
10. Word-of-Mouth
A. General Word-of-Mouth Marketing Program
B. Viral Marketing Program
C. Street Marketing Program
Tactics that get key audiences talking or provide an avenue for conversation through the use of different techniques such as

viral marketing, sampling programs, loyalty programs, etc.

2010 WMPRSA PRoof AWARDS 17



11. Creative Tactics

Unconventional, creative tactics or approaches used as part of a public relations program. Documentation of how the tactic
specifically contributed to the measurable results of the campaign should be included in the one-page summary (if objects are

large or bulky, a photograph or video representation should be sent).

12. Press Conference
One-time events specifically to announce news to target media about a product, service, issue or organization. A series of
events or multi-day effort does not belong in this category. The one-page summary should address logistics; execution and

quantifiable measure to demonstrate the press conference achieved its stated objectives.

13. Press Kit/Media Kit
A. Products
B. Services
C. Events/Commemorations/Other
D. Digital
News releases, photographs and other background information compiled for an organization, product or issue. Submit one
copy of the press kit or media kit with the one-page summary. For Digital Press Kits/Media Kits (category 13D) submit the one-

page summary and the digital Press Kit/Media Kit on a CD.

14. Video News Release
Pre-produced videos distributed to television stations to inform target audiences about an event, product, service or
organization. Entries may consist of edited DVD and sound bites on a single DVD. The one-page summary should include usage

statistics or other means of quantified measurement to support stated objectives.

15. B-Roll

Includes video footage, with or without audio, distributed to television stations for use in stories about an event, product,
service, issue or organization. Entries may be submitted on a single DVD or standard VHS cassette. The one-page summary
should include usage statistics and other means of quantified measurement to support stated objectives. Video footage edited

and produced as a packaged news story/feature with audio should be entered in category 18 (Video News Release).

16. Satellite Media Tour
Live broadcasts offered to, and aired by, television stations to inform target audiences about an event, product, service or
organization. Entries may consist of one or two of the representative placements on a single DVD. The one-page summary

should include statistics or other means of quantified measurement to support stated objectives.
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17. Television PSA

Video productions of one minute or less distributed to television stations as non-paid public service announcements. Single
productions or a series addressing the same issue may be submitted on a single DVD. The one-page summary should include

documentation of results that support stated objectives.

18. Radio PSA
Audio productions of one minute or less distributed to radio stations as non-paid public service announcements. Single
productions or a series addressing the same issue may be submitted on a single audio CD. The one-page summary should

include documentation of results that support stated objectives.

19. Print PSA
Ads distributed to newspapers and/or magazines as non-paid public service announcements. Single ads or a series of ads
addressing the same issue may be submitted, but copies of the actual print PSA must be included in the entry. The one-page

summary should include documentation of results that support stated objectives.

20. Video Program

A. Internal

B. External
Internal video programs are targeted toward internal audiences such as employees, members, etc. External video programs are
directed primarily at external audiences. Entrants should submit programs on a DVD as a reasonable representation. The one-

page summary should include documentation of result that support stated objectives.

21. Audio Program
Submit audio CD along with the one-page summary. Summary should include usage statistics or other means of quantified

measurement to support stated objectives.

22. Newsletter

A. Fewer than 17 Pages

B. 17 Pages or More

C. Electronic
Publications designed, written and published periodically to provide brief and timely information to target audiences while
supporting an organization’s overall objectives. Submit three consecutive issues along with the one-page summary. For

Electronic Newsletters (category 22C) submit the one-page summary and the digital newsletters on a CD.
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23. Brochure

A. Fewer than 17 Pages

B. 17 Pages or More

C. Electronic
Pamphlets, booklets or other small publications designed to inform a target audience about an organization, product, service or
issue. Submit one copy of the publication along with the one-page summary. For Electronic Brochures (category 23C) submit

the one-page summary and the digital brochure on a CD.

24. Magazine

A. Internal Audiences Primarily

B. External Audiences Primarily
Publications designed to provide in-depth information about an organization or topic on a regular basis. Magazines typically
are differentiated from newsletters by the number of pages and length of articles. Submit three consecutive issues along with

the one-page summary.

25. Publications
A. Single-Issue Newsletters/Booklets/Calendars
B. Books
Single-issue publication designed for a special purpose. Books and other publications not eligible for consideration in other

categories should be entered here. Submit one copy of the publication along with the one-page summary.

26. Annual Report

A. Companies (Revenues up to $500 million)

B. Companies (Revenues of more than $500 million)

C. Nonprofit organizations

D. Electronic
Publications that report on an organization’s annual financial performance. Submit one copy of the publication along with the
one-page summary. For electronic annual reports (category 26D) submit the one-page summary and the digital annual report

onaCD.

27. Direct Mail/Direct Response
Communications designed to solicit a specific, immediate response by the target audience. This can be a single communication
or a series. Quantifiable, specific actions by the target audience recipients resulting solely from the sponsor’s communication

should be detailed in the summary. Submit one copy of the publication along with the one-page summary.
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28. Speeches*

Submit text of speech along with one-page summary. Summary should include information on audience, purpose of speech

and any documented results against the stated objectives.

29. Advertorials*
Paid advertising written as editorial matter to gain support for a product, issue, program or organization. Submit text of
editorial matter and documentation of publication. The one-page summary should include target audience, measurable

objectives and budget.

30. Research/Evaluation

Research that provides a meaningful contribution or input to a public relations program, or an evaluation documenting the
value or benefit of a public relations program or tactic. Sample of the methodology and findings of any research should be
included in the entry, along with the one-page summary. One-page summaries for evaluations should detail how and why this

method is unique and valuable.

Entries in categories 2 — Feature Stories, 3 — Editorial/Op-Ed Column, 28 — Speeches and 29 — Advertorials must be written in

their entirety or substantively by the entrant and not merely “pitched.”
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MASTER PAYMENT FORM

Complete one (1) form per organization.

Organization Name:

Contact Name:

Address:

City: State: Zip:
Phone: Fax:

Email:

Are you a PRSA member Yes No

Campaign Entry Deadline and Fees
Per-Entry Fee by NOON on January 29, 2010: $75 PRSA Member / $100 Non-Member
Per-Entry Fee by NOON on February 19, 2010:  $100 PRSA Member / $150 Non-Member

Project Entry Deadline and Fees
Entries in-hand at or before Noon on January 29, 2010: $70 PRSA Member / $90 Non-Member
Entries in-hand at or before Noon on February 19, 2010:  $90 PRSA Member / $110 Non-Member

Enter all PRoof Award entries. If submitting more than four entries, please continue to list on a separate attachment.

Entry Title: Fee:
Category Number: Category Name:
Entry Title: Fee:
Category Number: Category Name:
Entry Title: Fee:
Category Number: Category Name:
Entry Title: Fee:
Category Number: Category Name:

Please enclose one check or enter credit card information for all award entries.
Duplicate awards may be purchased at a later date.

Payment Type: Check Credit Card Total Amount Due: $

Cardholder Name: Card Number: Exp. /

Checks should be made payable to WMPRSA.

2010 WMPRSA PRoof AWARDS
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ENTRY FORM

Campaigns and Projects

Attach two (2) completed entry forms for each campaign or project entry.

Category Number: Category Name:

Entry Title:

Entry Fee:

Name of Person Submitting Entry:

Organization Submitting Entry:

Address:

City: State: Zip:

Phone: Fax:

Email:

Exact name of the organization and entry title to be engraved on award:

(no more than two line, 32 characters per line)

Entries for special awards celebrating the impact of individuals on the business of communications and public relations will

have the same deadline but should be completed on the Individual Entry Award form.

Office Use Only

Final Scores

Judge A Judge B

2010 WMPRSA PRoof AWARDS 23
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ENTRY FORM

Personal Award Entries

Attach one (1) completed entry form for each individual nomination. A separate form must be used for each nomination. A
Master Entry Form is NOT necessary. Nominations will only be accepted from WMPRSA members. There is no limit to the
number of nominations a member may make in each category. Please keep nominations to no more than three (3) pages in

length. There is no entry fee for Personal Awards.

Name of award: (check one)
____Public Relations PRofessional of the Year
____Communicator of the Year
____Media Person of the Year
__ Newcomer of the Year

Student of the Year

Nominee’s name:

Nominee’s current professional position:

Nominee’s place of employment (or university):

Name of Member Submitting Nomination:

Address:

City: State: Zip:

Phone: Fax:

Email:

Exact name of the individual and employer (or university if a student) to be engraved on award: (no more than two lines, 32

characters per line)

2010 WMPRSA PRoof AWARDS 24
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ENTRY CHECKLIST

Use this checklist to ensure that entries have all the needed details

Master Entry Form: One (1) form per entrant organization, for payment

PRoof Entry Form: Include two (2) forms per entry, completely filled out

Entry Summary: Two-page campaign summary, one-page project summary, three-page personal summary
100-Word Summary: Will be used to describe winning entries during the PRoof Awards Ceremony
CD: Includes ALL OF YOUR BINDER CONTENTS in electronic format, as well as:

Web-ready images from your campaign or project (max 72 dpi, 300-400 height/width)
Headshot of your personal award nominee (max 72 dpi, 300-400 height/width)
Organization and/or client logo

100-Word summary (electronic)

Plain, text-only PowerPoint slide with 50-word summary

Binder: 3-inch Campaign binder or 1-inch Project or Personal award binder

Identification: include labels on the binder and on any loose supplemental materials with the entrant name,

entry name and correct category number.

Security: Ensure all articles—CDs, tapes and brochures—are properly secured inside the binder and won’t

come loose during shipping and judging.

Category: Make sure the correct category, and if necessary sub-category, is selected for the campaign or
project entered. Take an extra moment to review this. Wrong categories can result in late fees or worse, lowered

score or disqualification.
Payment: Include a personal or business check, or VISA or Mastercard payment on the Master Entry Form,

with the correct entry fee. Make sure the PRSA membership status of the person named on the Master Entry Form is

correct. If that person is not a member, the non-member rate will apply.
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